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Currently
Ihere Is considerabile growth in
aclivities and initiatives in both the public
and private sectors 1o stimalate and suppert Design
and Innovation. Greater cooperalion hetween all parties and
initiatives will provide syneray, facas and drive lo the benefit
of design in Sauth Africa and to the benefil of greater South Alrica.

The warkshop will consider establishing a struclure of alfillafion
or assaclation belween all bodies representing all (he
fields of design in SA. One Vaice envisages
the alignment of privale and government
sirategies for the development of
design in SA.

DESIGN CONNECT

strategy thinking . design development . business networking
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The Millennium Bridge, Newcastle Gateshead
Architects: Wilkinson Eyre




The London Eye
Architects: David Marks and Julia Barfield

Hat design by
Philip Treacy




For companies, governments,

cities, nations and individuals....

Rapid change means...

new experiences, New services,
new products, new interactions,
new environments and continuous

new knowledge and learning.













Your competitors are getting better

all the time
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Design Education Forum of Southern Africa




Creative collisions




Glasgow School of Art

THE PRINCE THE PRIEST THE ARTIST




strategies for design
education




live project

strategies for design
education




income streams

research i

guality assurance

Income streams

research i

guality assurance

blue skies

individuality creativity




competitiveness

risk averse
income streams .
bottom line
research

survival

guality assurance

t blue skies

individuality

creativity

“ivory towers
falling standards
slow reactions
theoretical”

“unpredictable
wayward

‘art school’
unprofessional”

prejudices




“ conservative

cost-centred
dog-eat-dog
“ unresponsive gimmickry
establishment short-term
conservative evil”
theoretical

Isolated”

“ wealthy
profit-driven
opportunistic
sour ce of finance”

“high risk
unprofessional
disorganised
mixed motivations
self-centred”
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design learning
exchange

strategies for design

education




strategies for design
education

Innovations




Innovating the structure

Innovating the approach




Innovating the process

bgr, cirebon, indonesia

Introduce rattan-based furniture to the
European market for dynamic small-space living




thinking strategically

thinking strategically




EGR Group smal space living

Sublecve perception of relathve retall positions
Eurapzan Ratail Brands
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Froton  # = Pler
walmart =

te BIGR
= Thi Works
» Daowoo EGR ]

1KEA Y
FIER Wauxhal Corsal Fiat Panda

habiltat BRI
Gervasanl! SCHITZ Saab
Cruda Casslna Audi! Las

Glamgow Exzhool of Arl- 3rd year - product design

BGR Group srmal| spece living

Wihio buys furniture...
Wihy do'they buy fumiture. ..
Wihan do they by fumture...7

The lifeline displays the customer
calagores we gdlE\‘E held the key o
saling in Europe

I also chart= the age rangs of thess

customers.

T fine & an

This overview s followed by ifestylz
scerancs of the above groupings,

= individuals

oo

= farmilie=

=amply nestars

Gilamgow Sehood of &t - 3 year - product design




BGR Group

Individuals

Eachof the fallowing positianing
graphs detailsthe partcular liwin
:Fucu ww are targating for sac
our potential markets. The
raphe show the relationship
twoen the size of the spaces
and how public! private they are.

The areas of overlap highlight the
tartial opportunities for nes
roitu ra c ombinations

public

zmal space living

lirss o 30mz
Cilsgow Sdhonl of Arl- 2nd year - prduck assign 26
EGR Group =mal space living

Famlly Scenarlo 2

The houss is currently funished with high qualiey
scandarenian wooden fumilue, A1 iarmiure is
a bersic s=l, therelore each piece is
inlerchangeable belwesn moms.

Svan and wile Heidi are mamisd,
with bwo le=nage chikren, and
Tommmy is cunently enoled in

oallege.

Sven i szniorn mechencal angreer
for el Heourently is making
o115 000 per year, and his wife
Heidi is mareging her own smal
business or homemesde T
prochts, she mekes al o500

peEr ysar

Maried with 2 children.

Trmo: 17 Tommy: 21 Annila 12
Scerario Typs:

I¥laney: med'high
Fres Time: wery low

The marmied couple Bvein a3
beckoon bungalksw in Lured, Swedan
- Ihn?'hme a smal couniry colbags
m e in southem Sweden

re Heidli ared the children spend
miast of theirtims n the summer
manlhs.

Tommy and Time s bedoomis a
combined space. Al fumibune us=d
within with roam nesds b be very
durable and also alfordabl:

Gizmgow Echoal of Arl - 5 year - produet design

active i

Becauss of the lamily situation, and alsa the
nd Hadi appreciab= lighly
durable and affardable fumibre




BGR Group smal space living

Walues
Ky Wal
Philesaphy iy
= Natural lreireg furniture for = Hatural
chynamic lreirg spaces
=Omanic

= Dynamic furniture for
ciynamic users with space as = Bimpla
a primary concern
= Yaung at heart
* Packable
* Transparont
= Ecological
* Parsonal
= Innereative

* Flexibd=

= Dacorative

Ghamgoaw Bohood of Art - 3nd year - product design 24

BGR Group Small Spaca Living

Developmant

Working with the information

| have discoverad and looking
lo my describad inspiration, |
have created organic,
embracing furmniture, with
relaxing qualithes

Al thin same time | kepl in
mind its suitability for
dynamic, small space living.

Glasgow Scchool of Ar - 3rd year - Product Design Kurve




BGR Group small space living

Glasgow School of Ar - 3rd year - product design - jack babar

Individund living

BGR Group

Product Range

|lowdawn seating|

The furniture range combineés relaxtion
sealing pieces such as individual chairs
and benches which ara flexible and aasdy
cannectibde to sofas and whole landscapes
of seating.

Material suggestion

Basic seating corpus - flal rallan, woven
aptionally dyed

Cushion - hard foam, bright upholstery

T ———

sR illu-tu-l.-i’-,i-l.u.

Glnsgow Srhanl of Am | Year 3 | Preduer Dasian




BGR Group
Fanding chair + sidelable

BGR Group srmall space lhwing
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carron phoenix / franke

Consider and develop innovations for the
kitchen sink — ‘the fourth appliance’

developing processes for
strategic thinking



















telling the story







factory visit







iIndividual design
developments







- Final Solution

flexibility and individuality. Main components
are supplied and user fits them to thelr own kitchen
o sult thelr individual requirements

everything can be stored away to Créate worktop
space and a feeling of Organisation

More than one person can use the sink’ at once

faeling of COMTO - not using the same basin far
lood and cleaning products - allowing the user 1o

sel their own boundaries

consclous recycling of water made easy - one drain
for re-usable water another for waler to discard,
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learning




what it is not
es

unexpected

opens doors to new




power of team-working

strategic reflective approaches
increased pitch of out
understanding imp
self-value and ¢
recognition of

student comments




student comments

student comments




student comments

student comments
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design learning
exchange

principles for a shared space
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towards a strategy for design
education

towards a strategy for design
education




Pentagram







