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OVERVIEW

Four legs

First Leg: Advocacy

The Value-added Role of Design







T

Research: Research into needs of society and
Identification of need; investigating the market place

human, technical, technological and

business factors, and observation of

users

Corep gmeon
Evaluation and Refinement

Development of Product concept Development and Design including
Prototyping, technology application, prototype production and
materials, safety, standards technology application
compliance, manufacturing

processes, pricing, market

positioning

Testing and refinement of product

concept

Physical and market testing

Commercialization Commercialization
Production planning, logistics Manufacturing
Marketing Marketing and Sales
Communication and Branding

MARKET MARKET

First Leg: Advocacy

The Value-added Role of Design




The Business Case for Design

First Leg: Advocacy

The Value-added Role of Design




Second Leg: Analysis of Current Supply and
Demand

Quantitative and Qualitative surveys of the
numbers of designers employed in industry in the
Western Cape in key sectors, numbers of
graduates coming on the market, use of design
and how design is valued.
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WHERE TO WE COME FROM?

Third Leg: Analysis of Design Education —
Graduates from Tertiary Institutions




Total Denmpgraphic Distribution of Design Graduates 1994 - 2004
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Demographic composition (reflected as a percentage per
discipline) of Design Graduates 1994 - 2004
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Third Leg: Analysis of Design Education — School
leavers

Demographic Distribution across Grade 12 for Art HG and SG 2004




Fourth Leg: Design Education for the Future

Design Education for the Future




Fourth Leg: Design Education for the Future
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